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SH. MOHAMMED ISMAIL SH. CHARANJIT SINGH

PRESIDENT, MALERKOTLA EXECUTIVE OFFICER, MALERKOTLA
MESSAGE MESSAGE
Message Publication of a newsletter: e-News will Malerkotla Municipal Council is releasing its 4th
bring awareness among citizens about various edition of e-newsletter on Feb 2017, which has been
works done and being taken up by MC MLK. named as MC MLK E-News. This news letter will be
The newsletter will act like a common platform brought out by MC MLK every month. This will
for public and MC MLK. With this effort we will provide platform for informing citizens regarding the
be closer to the citizens by focusing on developments and steps to be taken up by MC MLK
development activities of Municipal Council for betterment of the city. In future, MC MLK will
Malerkotla. | congratulate the whole team for this make efforts to release the same on social media
noble concept and also wish continuity of platform and also make it more interactive for
publication of this newsletter. citizens to participate. | am hopeful that this will be
an important step towards better public engagement
in future.
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* Retailers are permitted to use all bag types for takeout foods and liquids only.

**product bags, made from both paper or plastic, for the sale of grocery store produce and
meats, prepared take-out foods and liquids, are exempt from the ban for public health

. Planet.

and safety reasons.
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STREET VENDORS constitute an important segment at the bottom of the pyramid of
the informal economy in cities. Street vending provides a source of self-employment,
and acts as a measure of urban poverty alleviation. Street vending also has a
prominent place in the urban supply chain, and provides inexpensive and convenient
access to goods and services to all segments of the population including the poor.
Street vending is therefore an integral part of the economic growth process in urban
areas.

The objective of the component is to address the vulnerabilities of the urban street
vendors through a multi-pronged approach. This includes:

(i) Survey of street vendors and issue of Identity Cards

(ii) Development of city street vending plans

(iii) Infrastructure development of vending zones in the city

(iv) Training and Skill Development

(v) Financial Inclusion

(vi) Access to credit

(vii) Linkages to social security schemes

Municipal council Malerkotla has been completed the project under this guidelines for
giving the incentives to the street vendors of Malerkotla to improve the level of
liviihood standard.
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The total number of road accidents increased by 2.5 per cent TEN GOLDEN RULES FOR ROAD SAFETY
from 4,89,400 in 2014 to 5,01,423 in 2015.The severity of road 1. STOP OR SLOW DOWN : Allow
accidents, measured in terms of number of persons killed per 100 pedestrians to cross first at uncontrolled
accidents has increased from 28.5 in 2014 to 29.1 in 2015. zebra crossings.
The analysis of road accident data 2015 reveals that about 1,374 | [ 2. BUCKLE UP :So that your family and you
accidents and 400 deaths take place every day on Indian roads are safe in the car. Seat Belts reduce the
which further translates into 57 accidents and loss of 17 lives on chances of death of a car occupant in
an average every hour in our country. accidents.
Around 83.6 per cent of all road accidents fatalities occurred in 3. OBEY TRAFFIC RULES AND SIGNS :To
the top thirteen states during 2015. These States are Uttar prevent road accidents.
Pradesh (17,666), Tamil Nadu (15,642), Maharashtra (13,212), | | 4. OBEY SPEED LIMITS :For your own safety
Karnataka (10,856), Rajasthan (10,510), Madhya Pradesh and that of others. In residential areas and
(9,314), Andhra Pradesh (8,297),Gujarat (8,119), Telangana market places, ideal speed should be 20
(7,110), West Bengal (6,234), Bihar (5,421),Punjab (4,893) and kmph and the maximum speed limit is 30
Haryana (4,879), whereas 23,980 accidental deaths had taken kmph.
place in other States/Uts. 5. KEEP VEHICLE FIT : To prevent

= breakdown and accidents on road.

6. NEVER USE MOBILE WHILE DRIVING :To
avoid distractions that largely lead to

o —— accidents.

7. WEARHELMET : To protect your head
while riding a two wheeler. A good quality
helmet reduces the chances of severe head
injury.

8. NEVER DRIVE DANGEROUSLY :To
ensure your own safety and that of other
road users.

9. BE COURTEOUS : Share the road with all
and be considerate. Never rage on the road.

10. NEVER MIX DRINKING AND DRIVING : Be
Responsible. Don’t drink while driving.

On the Initiative of Road saftey Project the Municipal council Fix the Flex Board regarding
the Information of Road Signs with the help of DCB Bank Malerkotla in variours places of
Malerkotla Like Parks, Bus stands etc.

[ofeNeXo oRONE X

[oXoYoR-RCR R RC)
00206092020
BALADLAALALALS
AarrLLALALAA 3
AALA AALALE E ‘
AAA \ A & A




MUNICIPAL COUNCIL MALERKOTLA
E-NEWS LETTER FEBRUARY, 2017

Digital India

Power To Empower

HIIS ® »ied 760 5% <3 a2 IfAn fev° &% 0.92 3y

T fast € niefedtt AssT @8 SISt et T IR "AB3T 3

fAg w»ier di3T A= w3 5% fose = ®3 Gofenr

A<

1. vtz =& ust €t we 3 We gaees” st A
3T AR

3. st = Hies v% o%3 feu Sfimr A= ifa€ A
Hizg de d= & gos feu ust = fas fammer
gEer J|

HITIH AT 5dI9a A% H&JdAcH' 28 for Hdls <
nied &5 778 fiw I3 ag, fAn fe3" Aoz <& — g e e va e
0.45 Y JuUT ¥ fior & nefedt St ot TR : — =
7537 3 wnits &St 7t I fa Medw T 99 we o
feg J=r ggs Agdt I fen »E Aeaw @ faw <t
A fAT nierfeeit St 7@ w3 I fodt dist =
forrs Sfem 72|
1. Fieow feu udbiets, I3 IS &7 Hfenr
|
2. A=W feu Aadt ¥ fasa =99 &7 5S A=
3. HiedW FoaHs AN AG T Hgdl 3° fagh &
3T A

HOS feo d® 5.51 &Y JUE W3 I T AY B
0.44 B9y FuT T yust St it TR mfag
fosernt & wnits A3t At ¥ fx mfos =wt
YISt A Self Assessment It A9 ASG fou
g9<T AT TI6 »3 AN fAe fem Sam g g9 @
10% fage v ®3 & AaT IsIfER ST wiuz
IITT SIH SA9A A% feu Ayt aeefomT A= w3
Afgg T feaw fe8 wiuzT daes ufenr a2 |

w5

NN ()

.....

TF HeH TTTodl $HT 3R



MUNICIPAL COUNCIL MALERKOTLA

E-NEWS LETTER FEBRUARY,2017

@ Digital India
Power To Empower

Afgg T § Afes &3 AfeT I X A%9 895" § Aa9a A® @8 JI<E AT 99
far &t 33 T AU witts AT w8t 9 3t 80 Jo fou fonShe &%
T 9L MUEt AHT 7 ANTTS &9 AXe 96| fer 3 fewer Aag =t
A5 fenast niusT A= 5Ad A% § B ITgeT I 3T 5A9a A% T I feu
rifardtort § 35, EHe AT U39 I7dt° | AgeT T

o3 5 SH niger SEAE) Hafes 399
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MSHI
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. feam IS Adcat Aledd, ASTEl 96469-00801
feruaea
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10 THE® TAUS™S HTSJASH 01675-253057
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